
As soon as pet owners’ step into your veterinary clinic, their senses are immediately engaged. The sterile smell of disinfectant 
and the sound of barking dogs may be what initially catches their attention, but have you ever considered how the power of 
scent could impact their experience? Scent marketing may just be the missing piece in boosting client satisfaction and sales in 
your veterinary clinic.

Scent marketing, also known as olfactory marketing, is a technique that aims to create positive emotional responses in 
customers by using specific scents. The sense of smell is closely linked to memory and emotions, and scent marketing can 
therefore have a significant impact on customer behaviour. Creating an inviting and soothing environment is crucial to shaping 
owners’ perceptions of quality, minimizing aggression, and reducing perceived wait times.

Research has shown that scents can influence customers’ perception of a business and their willingness to spend money. In a 
veterinary clinic, scents that are known to have calming properties, such as lavender and chamomile, can create a more relaxed 
environment for both pets and their owners. This can have a positive impact on the customer experience, leading to increased 
satisfaction and loyalty.

Diffusing scents throughout a veterinary clinic can be safely achieved by using diffusers with a veterinary formulated blend of 
essential oils. A consistent scent should be used throughout the clinic to create a memorable experience for customers.

How do we know it works?

There are several statistics that support the effectiveness of scent marketing in increasing sales and improving customer 
experience.

Studies have shown that scent marketing can increase sales and customer loyalty. For example, a study conducted in a 
bookstore found that customers spent 20% more time in the store when a simple scent was diffused and were more likely to 
make a purchase (1). 

One study found that customers in a scented environment were willing to pay up to 10% more for products than those in an 
unscented environment (2). Another study conducted in a casino found that the introduction of a pleasant scent led to a 45% 
increase in revenue from slot machines (3).

In the hospitality industry, a study found that hotel guests rated their experience as more enjoyable when the hotel lobby 
was scented, with a 7.7% increase in overall ratings (4). Additionally, the same study found that guests were willing to pay an 
average of $10 more for a room when it was scented.

In a veterinary clinic environment, a survey conducted by the American Veterinary Medical Association found that over 60% of 
pet owners reported feeling stressed or anxious when taking their pets to the vet (5). Using calming scents in the waiting area 
and exam rooms can help reduce this stress and improve the overall experience for both pets and their owners.

Overall, incorporating scent marketing into a veterinary clinic can be an effective way to enhance the customer experience and 
increase sales. By using scents that are pleasing to both humans and animals, and maintaining a consistent scent throughout 
the clinic, a more relaxing and enjoyable environment can be created for customers and their pets.

How can we help?

Our objective is to help establish a tranquil and aromatic ambiance in veterinary clinics. To achieve this, we present 
veterinarian-formulated essential oil blends that are optimized for a water-based diffuser. These blends incorporate lavender, 
ylang ylang, and Roman chamomile, which possess anxiolytic properties to soothe your pet’s emotional state throughout the 
day. Most importantly, these veterinary formulated blends are entirely safe for cats and dogs. 

We take pride in upholding the principles of using natural ingredients, sourcing our ingredients meticulously and ethically from 
the highest quality plant-based sources. Our calming line of products sources the purest Tasmanian-grown lavender essential 
oil, combined with other premium plant extracts. 
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